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Learning Objectives

• Learn in-depth functions of the three most popular social 
platforms discussed in webinar #1. We’ll cover tagging, 
geotags, hashtags, following other accounts, and more 

• Discover social media best practices to optimize your content 

• Content creation, planning and management that is meaningful, 
educational and entertaining

• Learn about all the resources available to you from APPA and 
other sources



Polling Question #1

• Since the first webinar:

• My utility has setup a social media presence in one social network

• My utility is working on a social media strategy 

• My utility is expanding our existing social media presence 



• Build a strong online presence -
establish yourself as the utility who 
keeps the lights on in your community

• Increase your reach - be the first result 
when a customer Googles you and get 
through all the noise.

• Drive relevant traffic - be a resource to 
your community when it comes to 
electricity, EVs, solar panels, energy 
efficiency, etc.

Why is Social Media Optimization Important? 



Common Myths about Social Media 
Optimization

• Social Media is FREE – joining and 
setting up accounts are but your time 
isn’t

• All Social Media Platforms Are Equal –
consider your audience and resources

• Great Content Leads to Big Audience 
– be consistent and optimize 



Make Content More Shareable

• Emotional: Strikes a chord with 
audiences and makes them feel 
something.

• Tied to Identity: Makes it easy for 
people to feel connected and see 
themselves in the content.

• Trending: Related to hot topics 
and latest fads.

• Valuable: Provides answers, 
solutions, and helpful advice.



Top Ways to Optimize: 

• Optimize your strategy and content 
– Set clear and measurable goals

• What kind of content do you want to 
share? Your content and curated 
content

• # of followers vs true engagement 
like comments and shares



Top Ways to Optimize: 

• Conduct research – Know what 
topics, keywords, and hashtags 
your audience uses 

• Use hashtags – Integrate relevant 
hashtags especially on Twitter 
and Instagram for posts to get 
more reach, audience to find you 
and be part of the discussion 



Top Ways to Optimize: 

• Optimize your profile - Make 
sure your profiles have your 
logo, name of your utility and 
that you have a clear bio.

• Add phone number or link to 
report outages



Top Ways to Optimize: 

• Solidify your posting schedule –
Use a content calendar and a 
scheduling application like 
Buffer or Hootsuite 

• Monitor, monitor, monitor –
tracking your metrics is 
essential to see if your content 
is working



Tagging Others

• Tagging or mentioning other 
accounts notifies those 
accounts and increases the 
chances of your content 
being shared. 

• Social accounts start with 
the @ followed by account 
name  

• Search for accounts in your 
community and follow them



Geotagging 

• Lets you add where your photo or 
video was taken

• You don’t necessarily have to be 
at the exact location

• Adding the location to your post 
or stories increases your 
engagement



Geotagging 

• Posts with a tagged location result 
in 79% higher engagement than 
posts without a tagged location. 

• Gain more exposure and attract 
followers in your community



Geotagging on stories

• Add a location sticker on stories

• Using location stickers can help your 
story get pulled into the larger location 
story which is found on the explore 
feed.



Hashtags

Town of Pendleton, IN or the wool company in Portland, OR



Content creation for everyday

• Video of a lineworker talking like 
Shakespeare – To be or not to be?

• Thank utility staff for working during 
pandemic?

• Who should customers contact if they 
find a lost dog in your community?

• Book recommendations from staff on 
energy efficiency or EVs?



Content Calendar & Resources

• Monthly email, resources and templates 
email communications@publicpower.org to subscribe

mailto:mcommunications@publicpower.org


Community Powered

• To help you raise awareness about public 
power and its benefits in your communities 
through lighthearted, engaging, creative, 
and inexpensive materials and approaches.

• Participate in the #CommunityPowered
awareness campaign! All the resources 
you’ll need at 
WeAreCommunityPowered.com



COVID 19 Resources

• Ready to use social media messages 
and graphics

• Send email to  
communications@publicpower.org
to subscribe to get stuff like this

• Download HERE

mailto:communications@publicpower.org
https://appa2-my.sharepoint.com/:f:/g/personal/tsellier_publicpower_org1/EtP_n_3J6F5HoZXmm-n5Y28B36JHscL6P0n967BmaPE47g?e=qyaFcf


Managing Content

• Take advantage of ready to 
use content you can copy and 
paste to your social media 
accounts

• Customize it by adding your 
logo to graphics and adding 
your hashtags



Post to Twitter and Facebook



Post to Instagram 



Other Resources

• Ready.gov

• Esfi.org (May is electrical safety 
month)

• Resources and How-tos
publicpower.org/RaisingAwareness



Remember May 4: StarWars Day



Questions? 
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